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Retail center builder
now betting its success
on extended-stay hotels

By James Harper
Star correspondent
he Street Corner Gm&: was
founded in 2001 as a developer of
neighborhood retail complexes on
street corners across Cen
Indiana.

Now the Far-Northside develope;s is
chasing new challenges as it morphs into a
nauonal lcd;mgmd lelsmﬁrmmththe
aim of d i P over
the next five years.

Since 2001, Street Corner has developed

value of E;n'e ﬂlalﬁtgilﬂwm

Recently comp properties
?ﬁ:‘cﬁe Franklin Pm:h‘l:oznd Avon (‘.tr.m'l:iﬂe]l:,ﬂt

feature ping centers
combine retail aservrce outlets, such as
a store and restaurants.
development, Brookville

Cmssmg, is more of a highway-services
facility at the intersection of 1-465 and
Erookyille Road. It has a small strip center
as well as a Baymont Inn, Gas America,

Huddle House and McDonald's
restaurants.

Jack Moran, 56, ident of Street
Corner Group, ?ﬂnu'olled gg:wth of
25 percent a year is the as they try to
adapt the company to what he called
“eryar- market d %!

“We've tried to be visionary in our
approach to the business,” Moran said.
rward we see the majority of our
work into select-service and
extended-stay hotel development, which
will represent pmbnhlynp to 80 or
90 percent of our business.
Brookville Crossing and the
Just completed Hampton Inn and Suites at
g Station, adj to the new
Hunda plant in Greensburg, signal the
future direction of Street Corner Group.
In Apn], the company formed National
F.oi;wdglmg ani Imdsm LLC to handle hotel
lopment and NLL Management to
pmhohel in Indiana and
hotel executive
in April to run

ent subsidiary.
shift in focus?

with the higher cost of construction,
including steel prices that have risen
ﬁ‘lsolmmntmrthepmm

Shicsh s it ncemse ioating
orb the ting increase in
_ooslx.soinmauyams,mtaﬂdevelopmen:
wﬂld hﬁ:\;eu%pmen
some experts

doseegmwﬁm& for more
selent-\smiceandmendedﬁ
properues.wh:chsppesltu way
travelers as well as sy
construction workers
m!\ﬁcba?oo],presm of
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Street Corner
opens new door

SARAH DUDIK / The Star
FUTURE IS NOW: Jack Moran (right), president
of Street Corner Group, and George Pappas,
head of the hotel management arm, show off
their new Hampton Inn in Greensburg.

STREET CORNER GROUP

» WHAT: Ground-up developers of retail sites and
highway service centers. The company is turning
its focus to developing and managing limited-
service hotels.

» WHEN: Founded in 2001.

» WORK FORCE: 10 full-time employees.

» ADDRESS: 250 E. 96th 5t., Suite 550,
Indianapolis.

» MANAGEMENT: Jack Moran, 56, president;
George Pappas, 59, executive vice president, NLL
Management LLC; William Raguse, 61, vice presi-

- dent, construction and development services;

David Hassler, 58, director of property services.
» ONGOING PROJECTS: Regal Valley Commons in
Lafayette and Boone's Crossing near the Anson
project in Boone County, each of which includes
entertainment options as well as retail and sery-
ice facilities. Regal Valley will feature a theater,
amusement centers, evening entertainment facil-
ities and restaurants. Boone Crossing will include
a 250-room hotel with a 55,000-square-foot in-
door water park called Wildwater Cove.

» CONTACT: Call (317) 805-1445 or visit
www.street-corner,net.

Source: Street Comer Group

4 mdme for G 1. said Mel
Maxwelloftbe])ecaerountmimsm
Office. “One immediate advantage is that
the hnmﬁdﬂ;«#z a iﬁ_ﬂu-squam-ﬁnot
meeting at open up new
opportunities for small conventions and
business meetings.”

Moran, a graduate of the Indiana
University Kelley School of Business with
30 years in property development, is
convinced Street Corner Group — which
already has hotel properties in five states

— is on track to be a $200 million

I By i
accommodate workers who are building Q:hkgﬂmmemiﬁ of it” he said. “It's
new energy plants. FaaLioom, AL
“In some parts of the country, demand a vehicle that allows us to expand into a
for new is fairly strong” he said. m.l.mherufgmwﬁmaﬂnets“hmnndm
“The new pl create a spike in oﬁ:m' of the country.
needsﬂnrmtdmoedhnmed-ﬁerncehocels, the impact of fuel prices on travel
such as Hampton Inn, Holiday Inn plnns.Morsnsmdtﬁecompsny’sﬁucuson
Express, Baymont and others.” hmm:dserwmhoﬁelsd:atcmerm
Hool, who consulted on the H: and “limited leisure
mummmm travelers” shouldn’t be affected too much.

es also can create an ongoing need “When we get into these fuel erises
%MMImces. every 10 years or so, what usually falls out
“While the Hampton Inn is not quite of the economy is tourism and leisure as
op«myet,nlsa.l:udybung upon as  opposed to business travel,” he said.




